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Project 
Description

The Greater Riverside Chambers of Commerce takes an active role 

in addressing all significant matters affecting Riverside. It stands as 

one of the largest Chambers in Southern California, bringing togeth-

er almost 1,300 business entities, civic groups, educational estab-

lishments, and individuals. I oversaw the complete design process 

from start to finish, which involved selecting suitable photography 

and typography to align with their branding and style guidelines. 

Additionally, I converted the entire publication into a digital flipbook 

accessible on desktop computers, tablets, and cell phones.

Client	 Riverside Chamber of Commerce

Published	  January 2020

Services 	 Chamber of Commerce Directory

Industry	  Chambers of Commerce

2



3

The Riverside Chamber of Commerce sought a book that captured the dynamic and colorful essence of the 

community, incorporating a touch of innovative technology that is prevalent in the city.
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Project 
Description

POWERBOAT, a top magazine in the world of high-performance

boating, has been providing thorough performance reports and boat

profiles, as well as detailed technical articles and exciting lifestyle

features for almost four decades. In November 2004, I revamped 

the entire magazine with a fresh larger format, contemporary 

graphics, and photography. This redesign led to numerous 

accolades over the years, including awards for Best Designed 
Publication, Best Re-Designed Publication, and Best Typeface 
Design in Commercial Publications.

Client	 Powerboat Magazine

Published	  November 2004

Services 	 Magazine Redesign

Industry	  Boating/Motorsports
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Project 
Description

From 1996 to 2001, the Western Professional Hockey

League was a minor professional ice hockey league that 

operated primarily in the southern United States, with a 

focus on Texas and Louisiana. It started with six teams 

in the 1996-97 season and grew to 18 teams by 1999-

2000. Following the 2000-01 season, it merged with the 

Central Hockey League. During my time with the WPHL 

in 1996, I was tasked with developing branding and style 

guides for each team franchise. I was also responsible for 

creating main logos, secondary logos, as well as home, 

away, and alternate uniforms for two of the franchises. 

The El Paso Buzzards’ logo received recognition as the 

Best Minor League logo from The Hockey News in both 

1996 and 1997. Additionally, the Amarillo Rattlers’ jersey 

design won the award for Best Designed Minor League 
Uniform in 1996 by The Hockey News. To the right are 

some examples of my other recent logo designs.

Client	 Western Professional Hockey League

Published	  1997-2022

Services 	 Branding & Uniform Design

Industry	  Professional Sports
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A. El Paso Buzzards of the Central Hockey League B. Moorpark Little League’s 50 year logo C. Huntington Blizzard Professional Hockey Club, ECHL 

D. Bridges 2:2, Calvary Chapel Thousand Oaks  E. Africa Mission Trip, Blessed Hope Chapel, Simi Valley F. WPHL, Western Professional Hockey League
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Description

The owner of MT419 Fly Rods, sought my expertise in establishing a

distinctive brand that would captivate the ever-growing community of

fly fishing enthusiasts. To achieve this, I embarked on a comprehensive 

branding journey starting with the creation of their logo and wordmark. 

These visual elements were not limited to their diverse line of fly fishing 

rods but extended to encompass storefronts and automobiles as well. 

Furthermore, I constructed an innovative e-commerce platform that 

enabled customers to personalize their own fly rods – a rarity in the 

competitive landscape of fly fishing companies. mt419flyrods.com

Client	 MT419 Fly Rods

Published	  August 2023

Services 	 Wordpress Website Design & Development

Industry	  Outdoors, Fly Fishing
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Project 
Description

Shakerstix drumsticks enable drummers to play as they

would with traditional drumsticks while adding a shaker

sound all in one stick. I developed, designed, and implement

the Shakerstix brand and gave them a web presence

worldwide. Included within the scope of the project was

the design and implementation of a fully customized

WooCommerce e-store. I also designed and developed the

branding for Shakerstix including their logo and imaging. 

Visit their website at shakerstix.com

Client	 Shakerstix Drumsticks

Published	  January 2021

Services 	 Wordpress Website Design & Development

Industry	  Musical Instruments

http://shakerstix.com
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Project 
Description

Home Theater Magazine (Re-Branded Now As Sound

& Vision) provides consumers at all budget levels with

the expert recommendations they seek for their digital

entertainment needs, and deliver accessible instructions

to enthusiasts and everyday shoppers. In conjunction

with Creative Director Alan Alpanian we successfully

launched the re-branding of Home Theater Magazine as

well as many of their “one shot” publications including

Hot Rod, Four Wheeler and Automobile

Client	 Motor Trend Group, LLC

Published	  Various Dates

Services 	 Consumer Magazines

Industry	  Home Theater/Entertainment
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Project 
Description

I have designed a range of infographics for Chamber of

Commerce publications throughout the years. Humans

are highly visual beings, as evidenced by the fact that we

only retain 20% of what we read, while 90% of the brain’s

processing is related to visual information. Therefore,

creating infographics enables the brain to process

information more rapidly compared to text.

Client	 Various

Published	  January 2018-Current

Services 	 Infographics

Industry	  Chambers of Commerce

12



13

SAN JOSE VITAL SIGNS
POPULATION INDUSTRY

TRAVEL                                                                                                                                          Mean Travel Time to Work 26.8 minutes

EDUCATION AGE & ETHNICITY

AGE

HOUSING & VACANCY HISTORY

WEATHER

MINETA SAN JOSÉ INTERNATIONAL AIRPORT

AIR
Annual Passengers 8.3 million
Major Passenger Airlines 11
Nonstop Service Destinations 32

TRAIN
Commuter Rail (Caltrain)  Systemwide
Weekday Ridership  42,000
Stations 33

LIGHT RAIL
Light Rail Countywide
Annual Ridership  10.0 million
Stops 62

BUS
Bus Countywide
Annual Ridership 32.0 million
Stops 4,300

 CITY OF SAN JOSE POPULATION

1,015,785
LARGEST 
 CITY 
IN THE 
NINE-COUNTY 
BAY AREA

3RD 
LARGEST 

CITY 
IN CALIFORNIA

 10TH 
LARGEST 

CITY 
IN THE
UNITED
STATES

SAN JOSE 

IS RATED AS 

ONE OF THE 
SAFEST

 BIG 
CITIES 
IN THE NATION

SEASONAL TEMPERATURES
Month Avg Temp
January 50 °F
April 58 °F
July 70 °F
October 63 °F
Annual 60 °F

SEASONAL RAINFALL
Month Avg. Rainfall
January 2.78 in.
April 1.17 in.
July 0.06 in.
October 0.90 in.
Annual 14.42 in.

FOUNDED
NOVEMBER 29, 1777
(as Pueblo de San Jose, California’s 
first civilian settlement)

INCORPORATED 
MARCH 27, 1850  
(as City of San Jose)

TERRITORY
INCORPORATED AREA =  
180.2 SQUARE MILES

Silicon Valley is home to nearly 25 Fortune 500  
companies – including Facebook, Apple, Intel,  
Google, eBay, IBM, Cisco Systems, and Hitachi
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SAN JOSE 
VACANCY 

RATE  

3.3%

OWNER 
OCCUPIED 

UNITS 

56%

RENTER 
OCCUPIED 

UNITS 

44%

ETHNICITY

OWNER 
OCCUPIED 

DWELLINGS
(47,377)  

59.89%

RENTER 
OCCUPIED 

DWELLINGS
(31,729) 

40.11%

HOUSING  
UNITS  

OCCUPIED 
(31,729) 

97.15%

HUNTINGTON BEACH VITAL SIGNS
POPULATION EDUCATION

                                   HOUSING & OCCUPANCY

      VOTING           HOUSEHOLD INCOME

                            EMPLOYMENT

POPULATION BY AGE POPULATION BY ETHNICITY

HUNTINGTON  
BEACH  
POPULATION

MALE 

100,099
49.57%

HOUSING VALUE 

$789,000
MEDIAN RENT 

$2,800

FEMALE 

101,820
50.43%

HUNTINGTON
BEACH 
DESIGNATED 
AS THE 

 BEST 
CITY TO
 LIVE 
IN ORANGE COUNTY
BY THE ORANGE COUNTY REGISTER

LABOR FORCE 111,958 

EMPLOYED  107,541 

UNEMPLOYED 4,372
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DEMOCRAT  489,598
REPUBLICAN  562,129
INDEPENDENT 35,138
LIBERTARIAN 11,427
OTHER 335,577
TOTAL 1,433,869

TOP INDUSTRIES 

SALES/RELATED 15.17%
OFFICE/ADMIN 13.25%
MANAGEMENT 13.23%
BUSINESS/FINANCIAL OPS 6.74%
HEALTHCARE PRACTITIONER/TEC 6.11%
EDU/TRAINING/LIBRARY 5.87%
FOOD PREP/SERVICE 4.29%
CONSTRUCTION/EXTRACTION 3.76%
PERSONAL CARE/SERVICE 3.69%
PRODUCTION 3.39%
ARTS/ENTERTAINMENT/SPORTS 3.27% Source: Orange County Registrar of Voters

10K 2,972  
10-20K 3,890   
20-30K  4,992   
30-40K 5,110   
40-50K 4,865  

50-60K 5,152   
60-75K 7,037   
75-100K 11,201   
>100K 33,891

Median  $84,915.00      Average $112,371.00

1-4 68.61%
5-9 16.24%
10-19 7.92%
20-49 4.50%
50-99 1.73%
100+ 1.01%

BUSINESS SIZE BY 
NUMBER OF EMPLOYEES

LABOR FORCE STATUS
State of California Employment  
Development Department
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RIVERSIDE 
COMMUNITY
VITAL SIGNS  

QUICK 
FACTS
WEATHER IN RIVERSIDE

79.58 °F 
AVERAGE HIGH

51.42 °F
AVERAGE LOW

117 °F
RECORD HIGH

22 °F
RECORD LOW

10.42”
AVERAGE PRECIPITATION 
PER YEAR

RIVERSIDE COMMUNITY DETAILS

Neighborhoods 28

City Council Wards 7

City Departments 15

Number of Sworn Police Officers 350

Police Stations and Storefronts 7

Fire Stations 14

Libraries 9

Museums 17

Performing Arts Venues 12

Art Galleries 11

Festivals and Community Gatherings 20

PARKS AND RECREATION

Parks (City): 58 encompassing 3,000 acres

Citywide/Special Use Parks 11 encompassing 298 acres

Community Parks 14 encompassing 351 acres (7 pools)

Dog Parks 2 encompassing  3.6 acres

Neighborhood Parks 28 encompassing 194 acres

Natural / Undeveloped Parks 9 encompassing 2,037 acres

California Citrus State Historic Park 250 acres

Community Centers 13 encompassing 185 acres

Senior Centers 2 encompassing 10 acres

Fairmount Park (reserve/open space) 1 245 acres

Mount Rubidoux (reserve/open space) 230 acres
Sycamore Canyon Wilderness Park 
(reserve/open space) 1,424 acres
Hiking or Walking Trails 14 trails

Bike Trails 144.9 miles

Proposed Bike Trails 114.3 miles

Fairmount Golf Course 9-hole course

Canyon Crest Country Club 18-hole course

Van Buren Golf Center 9-hole executive course

Victoria Country Club 18-hole course

1. Designated “One of Americas Great Places” by American Planning Association (2011)

AIRPORTS 

2 Airports serve the Riverside 
area, Ontario International 
Airport which is 18 miles 

northwest of Riverside provides 
both passenger and air cargo 

services and Riverside Municipal 
Airport which is an excellent 

general and corporate aviation 
facility with over 300  
tie-down spaces and  

hangar facilities.
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RIVERSIDE 
ECONOMIC
VITAL SIGNS  
There is no better time to be part of Riverside. 
Significant investments will have a long-range 
positive impact on economic growth locally and 
the surrounding region, allowing the city to meet 
critical needs for the growing community.

QUICK 
FACTS
LEADING INDUSTRIES  
BY AVERAGE ANNUAL 
EMPLOYMENT:

1ST
EDUCATION/HEALTH

2ND
CONSTRUCTION

3RD
RETAIL TRADE

4TH
HOSPITALITY

5TH
ADMINISTRATIVE

City of Regional Intelligence 
Report – February 2019

2,139
NEW BUSINESSES OPENED 
BETWEEN JANUARY 2018 
AND DECEMBER 2018

LIVING IN RIVERSIDE

Official Population of Riverside 327,722

City Area 81.51 square miles

2017 City Rank by Population in CA 12th

2017 City Rank by Population in the US 59th

Median Age 31.3

Median home price single family $398,000

New/Existing home sales 3,509 single family

Median Household Income - City $62,460

Average Household Income - City $78,001

Households 97,974

Families 66,588

Average Home Value in Riverside1  $408,000 

Median Home Price, Single Family2 $398,000.00
1. Source: Zillow   2. Source: IVAR – February 2019

EDUCATION

K-12 schools 73

Total K-12 students 62,000

Private/Faith based schools 42

Community Colleges 3

Universities 4

Total College students 58,000

EMPLOYMENT

Employed 150,800

Unemployment 3.5%

Total labor force 156,300

Job growth 1.03%

TOURISM/HOTELS 

In fiscal year 2016/17, the 
Riverside Convention & 

Visitors Bureau welcomed 
guests and convention 
attendees to the city, 

generating an economic 
impact of over $7.5 million.

 SOURCE: RCVB

INDUSTRIES

OCCUPATIONS

INDUSTRIES

22.2% 
EDUCATIONAL  
SERVICES &  
HEALTHCARE

Healthcare &  
Social 12.9%

Educational  
Services 9.3%

14.1% 
PROFESSIONAL, 
SCIENTIFIC,  
MANAGEMENT, 
ADMINISTRATION, 
WASTE  
MANAGEMENT 

Professional,  
Scientific, Tech  
Services 9.2%

Administrative  
Support. Waste  
Management  
Services 4.7%

Management of 
Companies &  
Enterprises 0.2%

13.3% 
RETAIL TRADE

Retail Trade 13.3%

11.4%
FINANCE,  
INSURANCE,  
REAL ESTATE

Finance 9.2%

Real Estate, Rental & 
Leasing 2.2%

9.7%
MANUFACTURING

Manufacturing 9.7%

7.9%
ARTS,  
ENTERTAINMENT, 
RECREATION, 
ACCOMMODATION, 
FOOD SERVICES

Accomidation &  
Food Service 6.2%

Arts, Entertainment, 
Recreation 1.7%

4.6% 
CONSTRUCTION

Construction 4.6%

3.9%  
OTHER SERVICES  
(NON-PUBLIC 
ADMIN)
Other Services, 
Except Public  
Administration 3.9% 

3.4%  
PUBLIC  
ADMINISTRATION

Public 
Administration 3.4%

3.2%  
INFORMATION

Information 3.2%

 
 

2.8%  
TRANSPORTATION,  
WAREHOUSING  & 
UTILITIES

Transportation &  
Warehousing 2.2%

Utilities 0.6%

2.7%  
WHOLESALE TRADE

Wholesale Trade 2.7%

0.8%  
AGRICULTURE,  
FORESTRY, FISHING,  
HUNTING, MINING 

Mining,  
Quarrying, Oil,  
Gas Extraction 0.6%

Agriculture,  
Forestry, Fishing & 
Hunting 0.2%

McKINNEY TEXAS BY  THE NUMBERS

POPULATION  

150,064

MEDIAN HOUSEHOLD INCOME  

$81,459

MEDIAN AGE  

34.1

NUMBER OF EMPLOYEES  

73,628
3.89% GROWTH

POVERTY RATE  

7.38%

MEDIAN PROPERTY VALUE  

$205,400
6.48% GROWTH

MANAGEMENT, BUSINESS, SCIENCE, & ARTS

Management  15.1%
Education, Training & Library  7.2%
Business & Financial Operations  7.1%
Computer & Mathematical  4.5%
Health Practitioners  4.3%
Architecture & Engineering  3.2%
Health Technicians  2.1%
Arts & Recreation  1.9%
Community & Social Services  1.7%
Legal  1%
Life, Physical & Social Science  0.5%

SALES & OFFICE

Sales  13.7%
Administrative  12.4%

 
SERVICE

Food & Serving  4.5%
Cleaning & Maintenance  2.8%
Personal Care & Service  2.7%
Healthcare Support  1.4%
Fire Fighting Supervisors  0.9%
Law Enforcement Supervisors  0.9%

PRODUCTION & TRANSPORTATION

Production  3.1%
Transportation  2.1%
Material Moving  1%

 
NATURAL RESOURCES,  
CONSTRUCTION,  
& MAINTENANCE

Construction & Extraction  3%
Installation, Maintenance & Repair  2.8%
Farming, Fishing & Forestry  0.1%
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Project 
Description

The visual attractiveness of a website influences your judgment. 

In fact, it takes just 0.05 seconds to form an impression. 

Therefore, it’s crucial for the hero image to be captivating enough 

to encourage visitors to continue exploring the site. Stunning 

hero images play a vital role in making a strong first impression. 

I have designed numerous hero images for both print and online 

magazines by utilizing existing images to craft visuals that engage 

readers effectively.

Client	 Various

Published	  January 2018-Current

Services 	 Consumer Magazines Print & Online

Industry	  Consumer Magazines

PROJECT 
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Displayed above are examples of hero images measuring 1920 x 1080 pixels, designed for online publication sites. These images were crafted with Adobe Photoshop, 

utilizing source photos from different stock photography agencies. Initially, they appeared in print magazines before being transformed into hero images 

by incorporating headlines and text from the original articles.



Project 
Description

The Idaho Wildlife license plates boast a rich history that reflects the 

state’s commitment to wildlife conservation. Introduced in the early 

1990s, these specialty plates were created as a vital funding source for 

Idaho’s wildlife diversity programs. To kick off the project, three unique 

designs were submitted for consideration: a vibrant Bluebird plate 

capturing the beauty of avian life, an Elk plate symbolizing one of Idaho’s 

iconic mammals, and a Cutthroat Trout plate representing its rich aquatic 

ecosystems. Each design was crafted to celebrate Idaho’s remarkable 

biodiversity and raise awareness about conservation efforts.

Client	 Idaho Fish & Wildlife

Published	  June 2024

Services 	 State of Idaho Wildlife Conservancy

Industry	  Department of Motor Vehicles

PROJECT 
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PARTIAL CLIENT LISTING 
Amarillo Rattlers Professional Hockey Team
Bella Vita Events
Beverly Hills Chamber of Commerce
Blessed Hope Chapel,Simi Valley, CA
Bass and Walleye Boats Magazine
Chevy Rumble Magazine
Chuy’s Mesquite broiler, Southwestern USA region
Cirqua Water
DCB Custom Boats
Dellora Norris Performing Arts Center
Discovery Channel Video Division
El Paso Buzzards Professional Hockey Team
Filter Depot
Galpin Motors
Goodfight Ministires, Simi Valley, CA
Heart Foundation
Hipster Kids
Hollywood Chamber of Commerce
Home Theater Magazine/Source Interlink
Huntington Beach Chamber of Commerce
Huntington Blizzard Professional Hockey Team
Kid Gloves Music
Land & Sea, Inc.
Las Vegas Life Magazine
Living Water Filtration Systems
Los Angeles Chamber of Cammerce
Los Angeles Kings Professional Hockey Team
Malibu Surfboards
Moorpark, CA Little League
Nordskog Performance Instruments
Paris Hotel, Las Vegas
Performance Boats Magazine

Pilatus Aircraft/POPA Owners and Pilots Association
Piper Aircraft/Malibu, Mirage Owners and Pilots
Powerboat Magazine
Shakerstix Drumsticks
Shell Oil/Auto Expressions
Showbiz Magazine
Sunset & 6th Records
TBM Owners and Pilots Association Magazine
The Dugout Sports Grill, Simi Valley, CA
Trailer Boats Magazine
Truck Builder Magazine
Valley Magazine
Venetian Hotel, Las Vegas
Western Professional Hockey League
Westlake Malibu Lifestyle Magazine
Westlake Magazine
Westlake Village Animal Hospital
Venetian Hotel, Las Vegas
Western Professional Hockey League
Westlake Malibu Lifestyle Magazine
Westlake Magazine
Westlake Village Animal Hospital

Referals and additional samples given upon request

My deepest thanks to the numerous photographers, 
editors and business owners who helped with our many 
projects throughout the years, without you there would 
be too much white space!

©  2024 Robbie Destocki.  All rights reserved. All images and other content 
on this site are the intellectual property of their  creators and owners. 
Commercial usage of the content of this site  and/or usage of this content 
in commercial environment without prior written permission from Robbie 
Destocki is prohibited and will be hunted down and sent to the penalty box.

CONTACT
ROBBIE DESTOCKI

Star, Idaho 83669
1.208.805.2135

robbiedestocki.com
robbiedestocki@gmail.com
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