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Project
Description

Client Riverside Chamber of Commerce
Published January 2020
Services Chamber of Commerce Directory
Industry Chambers of Commerce

The Greater Riverside Chambers of Commerce takes an active role
in addressing all significant matters affecting Riverside. It stands as
one of the largest Chambers in Southern California, bringing togeth-
er almost 1,300 business entities, civic groups, educational estab-
lishments, and individuals. | oversaw the complete design process
from start to finish, which involved selecting suitable photography
and typography to align with their branding and style guidelines.
Additionally, | converted the entire publication into a digital flipbook
accessible on desktop computers, tablets, and cell phones.
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The Riverside Chamber of Commerce sought a book that captured the dynamic and colorful essence of the
community, incorporating a touch of innovative technology that is prevalent in the city.
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Project
Description

Client Powerboat Magazine
Published November 2004
Services Magazine Redesign
Industry Boating/Motorsports

POWERBOAT, a top magazine in the world of high-performance
boating, has been providing thorough performance reports and boat
profiles, as well as detailed technical articles and exciting lifestyle
features for almost four decades. In November 2004, | revamped
the entire magazine with a fresh larger format, contemporary
graphics, and photography. This redesign led to numerous
accolades over the years, including awards for Best Designed
Publication, Best Re-Designed Publication, and Best Typeface
Design in Commercial Publications.
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EL PASO BUZZARDS/WPHL

AMARILLO RATTLERS/WPHL
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Client Western Professional Hockey League
Published 1997-2022
Services Branding & Uniform Design
Industry Professional Sports

From 1996 to 2001, the Western Professional Hockey
League was a minor professional ice hockey league that
operated primarily in the southern United States, with a

focus on Texas and Louisiana. It started with six teams

in the 1996-97 season and grew to 18 teams by 1999-

2000. Following the 2000-01 season, it merged with the
Central Hockey League. During my time with the WPHL
in 1996, | was tasked with developing branding and style
quides for each team franchise. | was also responsible for
creating main logos, secondary logos, as well as home,
away, and alternate uniforms for two of the franchises.
The El Paso Buzzards' logo received recognition as the
Best Minor League logo from The Hockey News in both
1996 and 1997. Additionally, the Amarillo Rattlers' jersey
design won the award for Best Designed Minor League
Uniform in 1996 by The Hockey News. To the right are
some examples of my other recent logo designs.
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A. El Paso Buzzards of the Central Hockey League B. Moorpark Little League's 50 year logo C. Huntington Blizzard Professional Hockey Club, ECHL
D. Bridges 2:2, Calvary Chapel Thousand Oaks E. Africa Mission Trip, Blessed Hope Chapel, Simi Valley F. WPHL, Western Professional Hockey League
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Project
Description

Client MT419 Fly Rods
Published August 2023
Services Wordpress Website Design & Development
Industry Outdoors, Fly Fishing

HOME ~ SHOP v ABOUT US CONTACT US ™ omens

The owner of MT419 Fly Rods, sought my expertise in establishing a
distinctive brand that would captivate the ever-growing community of
fly fishing enthusiasts. To achieve this, | embarked on a comprehensive
branding journey starting with the creation of their logo and wordmark.
These visual elements were not limited to their diverse line of fly fishing
rods but extended to encompass storefronts and automobiles as well.
Furthermore, | constructed an innovative e-commerce platform that
enabled customers to personalize their own fly rods - a rarity in the
competitive landscape of fly fishing companies. mt419flyrods.com


http://mt419flyrods.com
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Project
Description

Client Shakerstix Drumsticks
Published January 2021
Services Wordpress Website Design & Development
Industry Musical Instruments
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Shakerstix drumsticks enable drummers to play as they
would with traditional drumsticks while adding a shaker
sound all in one stick. | developed, designed, and implement
the Shakerstix brand and gave them a web presence
worldwide. Included within the scope of the project was

the design and implementation of a fully customized
WooCommerce e-store. | also designed and developed the
branding for Shakerstix including their logo and imaging.
Visit their website at shakerstix.com


http://shakerstix.com
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Project Home Theater Magazine (Re-Branded Now As Sound
& Vision) provides consumers at all budget levels with

L] L]
Descrl ptlon the expert recommendations they seek for their digital

entertainment needs, and deliver accessible instructions

Client Motor Trend Group, LLC
to enthusiasts and everyday shoppers. In conjunction
Published Various Dates  yith Creative Director Alan Alpanian we successfully
Services Consumer Magazines launched the re-branding of Home Theater Magazine as
well as many of their “one shot” publications including
Industry Home Theater/Entertainment

Hot Rod, Four Wheeler and Automobile

n



2020 OFFICIAL DESTINATION GUIDE & BUSINESS
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HOURS IN
CLAREMONT

Claremont is bound to thrill
and inspire..even in as
little as 48 hours!

OURLOCAL
CALENDAR
OF EVENTS

These not-to-be-missed
events are bound to
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LAREMONT
COLLEGES
The 7Cs' are a consortium
of seven highly selective
private institutions of

higher education located
in Claremont.

DINING IN
CLAREMONT

With more than 70

locally owned eateries

Claremont s known as the

“food neighborhood”
that’s “worth the
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Project
Description

Client Various
Published January 2018-Current
Services Infographics
Industry Chambers of Commerce

I have designed a range of infographics for Chamber of
Commerce publications throughout the years. Humans
are highly visual beings, as evidenced by the fact that we
only retain 20% of what we read, while 90% of the brain’s
processing is related to visual information. Therefore,
creating infographics enables the brain to process
information more rapidly compared to text.



SAN JOSEVITAL SIGNS

i —

POPULATION

i A 7
% ()
mLﬁa i | | S
SANJOSE | mg ﬂ u
gf\TEAgEFQrﬁé c1rrv0F05A1NJOSEP0PuLATION 1 oTH
ciry CIrY
CITIES LARGEST INTHE Silicon Valley is home to nearly 25 Fortune 500
NINE-COUNTY UNITED companies - including Facebook, Apple, Intel,
INTHENATION | BAY AREA | INCALIFORNIA | STATES | Google, eBay, IBM, Cisco Systems, and Hitachi
HOUSING &VACANCY
AGE Pﬁ’f’u FOUNDED
NOVEMBER 29, 1777
15%: (as Pueblo de San Jose, California’s
5¢ first civilian settlement)
o 4 INCORPORATED
2‘0819’6 SANJOSE OWNER  RENTER MARCH 27,1850
2 ‘ VACANCY OCCUPIED OCCUPIED | (asCity of San Jose)
3 . RATE  UNITS  UNITS TERRITORY
INCORPORATED AREA =
2% A == 3.3% 56% 44% 180.2 SQUARE MILES
% 22 o @T e mzmm—:;}
P ARG | | SOTHR
o 16% p o SEASONAL TEMPERATURES SEASONAL RAINFALL
Gt 26% 35% Month AvgTemp  Month Avg. Rainfall
L o mecatmo e January 50°F  January 278in.
s 24% April 58°F  April 1.171n.
S 32% July 70°F July 0.06 in.
faf October 63°F  October 0.90in.
ETHNICITY Annual 60°F  Annual 1442in.
a4
AIR TRAIN LIGHT RAIL BUS
Annual Passengers 8.3 million  Commuter Rail (Caltrain) Systemwide ~Light Rail Countywide ~ Bus Countywide
Major Passenger Airlines 11 Weekday Ridership 42,000  Annual Ridership 10.0 million  Annual Ridership 32.0 million
Nonstop Service Destinati 32 Stations 33 Stops 62 Stops 4,300
=
N
s

MINETR SAN JOSE INTERNATIONAL AIRPORT

|

NUN Dl
BEACH Hll :
Est £E-201919
IALE
L|VE 100:099‘101,820

HUNTINGTON BEACH VITAL SIGNS
_ o —

?

2308 9%
13,06%
= e
)
1

.29%

_a.m'."‘ -

o uE
$789,000
T

e
$2,800

susam

97 'IS%

4011%

59 39%

T s

aon 55
T R RETY R ——

RIVERSIDE
COMMUNITY
VITAL SIGNS

MCcKINNEY TEXAS BY THE NUMBERS

INDUSTRIES

3.3% N 46%

1

4%

RIVERSIDE
ECONOMIC
VITAL SIGN

Becpertos

7.38%

) i

o o

13



Michael Phelps, the greatest Olympian of all time
strongly displays those three vital elements:
arage to mastery; an ability to learn quickly,

and an indescribably committed work ethic.

In his chosen sport of swimming, 6-foot-4-inch
Phelps also has a fourth gift: the perfect swimmer's bod

L]
PrOJect The visual attractiveness of a website influences your judgment.
PROJECT In fact, it takes just 0.05 seconds to form an impression.

L] L]
08 Descrl ptlon Therefore, it's crucial for the hero image to be captivating enough

Client Various to encourage visitors to continue exploring the site. Stunning

hero images play a vital role in making a strong first impression.

Published January 2018-Current I have designed numerous hero images for both print and online

Services Consumer Magazines Print & Online magazines by utilizing existing images to craft visuals that engage
readers effectively.

Industry Consumer Magazines



2024 NHL
STANLEY

CUP
PREVIEW

There has never beena more exciting time

to be a hockey fan. The league is steeped

in a wealth of young talent (underage 25)

that are going to strengthen the game
considerably for a long time to come.

These skilled youngsters include Connor Bedard,
Matty Beniers and ourown local Trevor Moore,
who has been the leading scorer for the /A Kings.

What has transpired this NFL season
is that the opponents who play the
49ers resort to desperate tactics against

a player as strong as Christian McCaffrey.
Defenders do everything in their power to
slow down the might of McCaffrey.

£

PARIS 202N

Insights from former Olympians Will Simpson & Terry Schroeder Agoura High School alum, Tara Davis-Woodhall, became an important symbol of all the
life-affirming emotions evoked on this world stage.

Displayed above are examples of hero images measuring 1920 x 1080 pixels, designed for online publication sites. These images were crafted with Adobe Photoshop,
utilizing source photos from different stock photography agencies. Initially, they appeared in print magazines before being transformed into hero images
by incorporating headlines and text from the original articles.

2024 OLYMPICS ; s.wobiJHML
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Project The Idaho Wildlife license plates boast a rich history that reflects the

. . state's commitment to wildlife conservation. Introduced in the early
Descrl ptlon 1990s, these specialty plates were created as a vital funding source for
Client Idaho Fish & Wildlife Idaho's wildlife diversity programs. To kick off the project, three unique

designs were submitted for consideration: a vibrant Bluebird plate
Published June 2024 capturing the beauty of avian life, an Elk plate symbolizing one of Idaho's
Services State of Idaho Wildlife Conservancy iconic mammals, and a Cutthroat Trout plate representing its rich aquatic
) ecosystems. Each design was crafted to celebrate Idaho's remarkable

Industry Department of Motor Vehicles

biodiversity and raise awareness about conservation efforts.
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PARTIAL CLIENT LISTING
Amarillo Rattlers Professional Hockey Team
Bella Vita Events

Beverly Hills Chamber of Commerce
Blessed Hope Chapel,Simi Valley, CA

Bass and Walleye Boats Magazine

Chevy Rumble Magazine

Chuy's Mesquite broiler, Southwestern USA region
Cirqua Water

DCB Custom Boats

Dellora Norris Performing Arts Center
Discovery Channel Video Division

El Paso Buzzards Professional Hockey Team
Filter Depot

Galpin Motors

Goodfight Ministires, Simi Valley, CA

Heart Foundation

Hipster Kids

Hollywood Chamber of Commerce

Home Theater Magazine/Source Interlink
Huntington Beach Chamber of Commerce
Huntington Blizzard Professional Hockey Team
Kid Gloves Music

Land & Sea, Inc.

Las Vegas Life Magazine

Living Water Filtration Systems

Los Angeles Chamber of Cammerce

Los Angeles Kings Professional Hockey Team
Malibu Surfboards

Moorpark, CA Little League

Nordskog Performance Instruments

Paris Hotel, Las Vegas

Performance Boats Magazine

Pilatus Aircraft/POPA Owners and Pilots Association
Piper Aircraft/Malibu, Mirage Owners and Pilots
Powerboat Magazine

Shakerstix Drumsticks

Shell Oil/Auto Expressions

Showbiz Magazine

Sunset & 6th Records

TBM Owners and Pilots Association Magazine
The Dugout Sports Grill, Simi Valley, CA
Trailer Boats Magazine

Truck Builder Magazine

Valley Magazine

Venetian Hotel, Las Vegas

Western Professional Hockey League
Westlake Malibu Lifestyle Magazine

Westlake Magazine

Westlake Village Animal Hospital

Venetian Hotel, Las Vegas

Western Professional Hockey League
Westlake Malibu Lifestyle Magazine

Westlake Magazine

Westlake Village Animal Hospital

Referals and additional samples given upon request

My deepest thanks to the numerous photographers,

editors and business owners who helped with our many

projects throughout the years, without you there would

be too much white space!

© 2024 Robbie Destocki. All rights reserved. Allimages and other content

on this site are the intellectual property of their creators and owners. -
Commercial usage of the content of this site and/or usage of this content e

in commercial environment without prior written permission from Robbie
Destocki is prohibited and will be hunted down and sent to the penalty box.

ROBBIE DESTOCKI
Star, Idaho 83669
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